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Aryaka’s managed SD-WAN and SASE enables retailers to confidently deploy a next-generation 
experience, positively impacting both the front-of-store and the back end. Benefits include 
customer loyalty, efficiency, security, and profitability.

It’s not a secret … the industry must transform. Embracing a tectonic shift that began with the likes 
of Amazon, compounded by the recent pandemic that only reinforced the draw of the on-line 
experience, the call to change is louder than ever. With broadband ubiquitous, customers are 
increasingly comfortable with ordering from the comfort of their homes or at work. They are drawn 
to the convenience of returns, two-day, and even two-hour delivery.

This is a very different world from just a decade ago where customers had few options to the 
traditional shopping experience. Most purchases occurred in-store, except for a few major 
catalog merchants – remember Sears? – and mid-tier shopping malls ruled the day. No longer 
satisfied with a ‘good enough’ experience… they need to be wowed! And the traditional middle is 
being hollowed-out by discounters, category killers, fast-fashion, and luxury. Think of the same 
changes at the cinema, with recliners, in-seat food and drink ordering and delivery, 3D (again!), 
and immersive technologies like D-BOX. All competing with an in-home streaming experience 
that puts what we had a decade-ago to shame.

Entering 2023, the higher-end malls are doing 
well, big-box retailers and discount outlets 
are mostly successful, but those caught in 
the middle are struggling. Even well-known 
brands in less than successful locations must 
make difficult decisions. Paradoxically, even 
companies that got their start on-line are 
struggling with their recent brick-and-mortar 
outposts, such as Amazon deciding to close 
its book outlets. 

So, what is the path forward if retailers wish 
to grow their in-store customer base? It’s 
pretty simple … they must evolve the overall 
experience. It requires a new set of capabilities 
that requires a new perspective of their 
infrastructures and an honest assessment of 
their technology expertise at their branches. It 
is a combination of front-of-store experiences, 
back-end capabilities, and a fusion of on-line 
and physical. 
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In an inflationary environment, we expect retailers to refocus on tightening their belts, for example, 
by reducing waste and associated costs. However, it is essential that they continue to invest 
judiciously in innovative technologies to generate new ways of making a difference in the lives of 
their customers. - Gartner Hype Cycle for Retail Technologies, 2022

What Gartner Says

73% of retailers said they expected to increase store technology investments in 2022 over 2021 
levels. – Gartner CIO and Technology Executive Survey, 2022

What will be the iconic image of this decade?
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The Evolved Customer Experience – 
Today’s Connected Stores

The evolved front-of-store (front-end) experience begins when the shopper enters the 
establishment, with apps displaying the latest personalized offers, in-store WiFi, video walls, 
immersive physical experiences, digital shelving, and even virtual displays customized to the 
individual. Yes, a bit like Minority Report, but closer to the parallel reality technology Delta is 
deploying at airports for personalized flight status displays. For clothing, AR/VR/MR sizing stalls 
are also in the early stages of deployment. 
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The Back End Enables a Great Experience
As critical as the customer experience is what happens behind the scenes to enable this. 
Back-end systems evolve from managing a simple PoS terminal to controlling an array of 
connected devices. Real shelves turn into smart shelves. Every item is connected via RFID 
in-store location beacons. Customer Wifi. Employee WiFi. All-knowing security cameras. And 
the infamous self-checkout (which requires two employees that run back and forth between 
hapless customers). Depending upon the product line, digital twins also come into play. While 
in-store pickup of on-line orders require a combination of both the customer-facing experience 

This evolved in-store experience requires a new approach to networking and security, connectivity 
that goes way beyond traditional point-of-sale networks and even in-store customer WiFi. 
Full-time, QoS-driven secure connectivity is no longer nice-to-have… the network goes down, 
everything comes to a halt, and reputations are damaged. Leading retailers are embracing 
this change, providing a foundation for future success, and Aryaka is here to enable this 
transformation with our managed SD-WAN and SASE offers. 

As a fully managed service, Aryaka does not require any in-store expertise or monitoring. 
The retailer’s headquarters, branches, cloud assets, virtual storefronts, suppliers, and other 
collaborative ecosystem partners seamlessly connect to a regional or global backbone, 
delivering a seamless fusion of physical, digital, and virtual environments. Branches connect to 
the core at any level of bandwidth, resiliency, and application prioritization that the organization 
requires. And, where possible, some of this experience will extend to the home. The foundation 
for this is based on Aryaka’s Unified SASE based on a Zero-Trust WAN approach. It integrates 
three key capabilities - Performance, Security, and Observability & Control.

The Aryaka Solution Secures the Customer 
Experience

Digital now influences 62% of all sales – Forrester
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The fully managed service permits the retailer to, as Gartner in “Top Trends in Retail DT and 
Innovation for 2022” states, merge their mostly separate inventory, customer data, ERP, order 
management, e-commerce, and PoS systems in a financially efficient and secure way. Aryaka’s 
advantages to retailers extend across multiple dimensions, including optimized and resilient 
connectivity, security, staff optimization, and cost efficiencies.

Performance Security Observability and Control

• Regional and global 
connectivity for optimized 
cost and performance 
benefits 

• Fully redundant service 
for any location ensures 
no outages with 99.999%+ 
uptime.

• Dedicated in-region 
connectivity to major IaaS, 
PaaS, SaaS, and UCaaS 
platforms.

• Full observability and 
control of any application, 
anywhere in the world

• 24 x 7 x 365 proactive 
monitoring by trained staff 
and supported by ML for 
predictive analysis

Staff Optimization
• Managed service avoids staffing and training issues, permitting retailers to focus on their 
core business – no learning curve

• Best-in-class IT experience 

• No need for skilled networking or security personnel at the branch

Cost Efficiencies
• Demonstrated advantages of the network consumption model (NaaS), analogous to the 
cloud consumption model pioneered by IaaS and SaaS

• Optimized regional offers fitting any budget

• End-to-end secured 
service ensures no 
breaches of the managed 
service

• SASE capabilities include 
FWaaS, Secure Web 
Gateway, and secured 
remote user access

• Aryaka’s private global 
network is a closed network 
and transport of any data 
is via enterprise-grade 
encrypted tunnels.

• Comprehensive 
certifications including ISO 
27001, SOC2, CCPA, SSAE-18, 
and GDPR.
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Contact Us
+1.888.692.7925 info@aryaka.com

We LOVE talking networking, security, and 
everything in between. You can find us here: 

About Aryaka
Aryaka is the leader in delivering Unified SASE as a Service, a fully integrated solution 
combining networking, security, and observability. Built for the demands of Generative AI 
as well as today’s multi-cloud hybrid world, Aryaka enables enterprises to transform their 
secure networking to deliver uncompromised performance, agility, simplicity, and security. 
Aryaka’s flexible delivery options empower businesses to choose their preferred approach 
for implementation and management. Hundreds of global enterprises, including several in 
the Fortune 100, depend on Aryaka for their secure networking solutions.

For more on Aryaka, please visit www.aryaka.com.

Schedule a Free Network 
Consultation with an Aryaka Expert

Experience Aryaka's
Unified SASE as a Service

See How It Works Live View Interactive Tour

https://www.aryaka.com/
https://www.linkedin.com/company/aryaka-networks/mycompany/
https://www.twitter.com/aryakanetworks
https://www.youtube.com/user/AryakaNetworks
https://www.aryaka.com/book-a-demo/?utm_source=website&utm_medium=whitepaper&utm_campaign=sdwan+sase+in+retail+industry
https://www.aryaka.com/take-the-interactive-tour?utm_source=website&utm_medium=whitepaper&utm_campaign=sdwan+sase+in+retail+industry

